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VISION &
MISSION

VISION A MISSION A

@ Deliver to customers refreshing,
delicious, nutritious, high-quali-
ty, safe, affordable products that
match
consumer preferences.

Bring leading profits and
® sustainable growth to
partners.

® Make Vihamark the preferred
brand chosen by customers.

Be an organization with a
® humane working environment
where employees are given
every opportunity to fully
demonstrate their qualities and
capabillities.

® Become aleading company in
the Vietnamese beverage
Industry and expand globally.
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Creative, seeking
optimal solutions
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Good coordination,
sustainable cooperation,
high spirit

01

Proactive in work
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Continuously learning
and developing

Positive attitude,
listening
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05

Never complacent,
always striving



, , Leadership
Message

Vihamark is always proactive and constantly
innovates to develop both in scale and quality.
We promote the application of technology,
expand markets, enhance production capacity,
while committing to consumer health and the

environment. Vihamark carries the aspiration

to go far, building a sustainable business

Hironori Tanaka Nguyen Thien Thang ecosystem that reaches global standards

Chairman of the Chief Executive Officer
Board of Directors

Nguyen Thanh Nam Nguyen Hong Thien Vu Thai Hiep

Chief Financial Officer Factory Director Head of Import-Export
Department



JAPANESE

PARTNER

Vihamark Group Joint Stock Company continuously expands international cooperation to enhance production capacity and operate according to global standards.
An important milestone in this strategy is the connection and cooperation with Aseed Holdings Group (Japan) — a leading enterprise in beverage production and
distribution in Japan.

Through this strategic partnership, Vihamark gains access to advanced production technology, strict quality management processes, and modern operational
systems according to Japanese standards. The combination of Aseed'’s international experience and Vihamark'’s local advantages has helped the company improve
production efficiency, optimize supply chain management, and develop products with stable quality that meet global export standards.

This is not only a step forward in commercial cooperation but also demonstrates Vihamark’s long-term vision in building a reputable, sustainable Viethamese brand
with the capability to compete in the international market.
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PRODUCTION CAPACITY
& INFRASTRUCTURE

Infrastructure - Factory
‘Modern production factory located at Lot N3-6, Dong Van Il Industrial Park, Duy Ha Ward, Ninh Binh, built accord-

ing to food safety and hygiene standards, ensuring a closed and clean production environment.
Total factory area: over 1 hectare, including production area, raw material warehouse, finished goods warehouse,

and administrative area.

3 bottle lines and 2 can lines to meet diverse customer needs.

‘Water treatment system meeting QCVN/WHO standards, ensuring safety for the entire production process.

Production Lines & Technology

‘Modern production line system.
-Automated packaging, labeling, and boxing systems that minimize errors and optimize productivity.

‘Production process strictly complies with ISO 22000:2018 and food safety regulations.

Production Capacity

Average capacity: Approximately 5 million cases/year
Capable of contract manufacturing (OEM/ODM) for domestic and international partners.

-Ability to rapidly develop new products thanks to the R&D team and modern internal testing system.

With the orientation of becoming one of the leading brands in the beverage industry in Vietnam,

Vihamark Group Joint Stock Company has been and is strongly investing in facilities, technology, and
human resources to meet the increasingly high demands of the market.




PA

D

N

RS

& CUSTOMERS

SUPPLY PARTNERS

@ CONTRACT MANUFACTURING PARTNERS

0

% ‘E CROWN @

VIET NHAT
SHANGHAI UNITED VSICO EXPRESS PLASTIC

PETROVIETNAM

| With more than 200 distribution partners nationwide.



INTERNATIONAL
ACTIVITIES

Alongside commercial activities, Vihamark actively participates in international trade fairs and exhibitions such as Vietnam to introduce
products, connect with partners, and promote the Vietnamese brand on the international stage. The company also cooperates with many foreign
enterprises in the OEM & ODM field, producing according to international standards.

Through the strategy of integration and global trade promotion activities, Vihamark affirms its position as a modern, creative Viethamese bever-
age brand with international stature.
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CERTIFICATES
& AWARDS

Vihamark is committed to delivering high-quality products that

meet the strictest international standards.
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f BAT TOP 10
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Golden Brand Awards 2024
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VIETCERT

CERTIFICATE

GIAY CHUNG NHAN

Sé/No: 310386140
Chimg nhin h théng quan 1y an toan thyc phim cia/
This is o certify that food safety management system of

CONG TY CO PHAN TAP POAN VIHAMARK
VIHAMARK GROUP JOINT STOCK COMPANY

Dia chi try s& Office address:
L& N3-6, KCN Bbng Van IL, phutmg Duy Minh, thi x4 Duy Tién, tinh Ha Nam, Viét Nam

Lot N3-6, Dong Van Il Industrial Park, Duy Minh ward, Duy Tien town,
Ha Nam province, Vietam
Dia chi san xult/ Production address:
Lé N3-6, KON Ddng Van [T, phuong Duy Minh, thi xd Duy Tién, tinh Ha Nam, Viét Nam
Lot N3-6, Dong Van Il Industrial Park, Duy Minh Ward, Duy Tien Town,
Ha Nam Province, Vietnam
Pugc Trung tim Giim dinh vi Chimg nhén hop chuin hop quy VietCert ddnh gid chimg nhén phi
hop tiéu chudn.
Has been assessed by the VieiCert certification and inspection centre and found to be in
conformance with.

IS0 22000:2018

Cho Tinh viscifor the following activities
Sdn xuiit mrée gidi khit, thye phim bé sung ¢6 chira vitamin va khodng chit
ing of | iges and food
vitamins and minerals
Chuyén nganh (Subcategory) : CIV

Theo quy dinh cita VietCert, chimg chi chi o gid b hidu Iye khi thye hign it nhdt 02 1in gidm sit trong sudt thiri han higu
o cia chime chi may. K& tir ngiy 27/32025 va 27/3/2026 chimg chi 5€ chi oo hi¢u luc néu di kém thing bio két qui dép
ime yéu clu gidm sit dinh ky. Vui }0og truy cip tpi www.vietcert org hoic lién b cmail: info@victcert.org, (hotline:

0903.570.959/0905.527.089) & bict tinh trang i

According fo VicCert requirements, the certificaie is only valid by at le
period of validiliy. Since 27/3/2025 and 27/3/2025, the certificate s iice
e of anmal surveillence audit conchasion. Please visit vwis. vietoert.org or comtact emal: info@vietcert org, (hotline:

0903.570.959/0905.527.089) 1o knenw the validity status of this cerfificate.

Ngiy hét han/Expires: 26/3/2027

Trang tam Gidm dinh va Ching nhgn Hgp chudn Hgp quy VielCert
28 An Xuta, Piuong An Kb, Quin Thanh Kng, Tp. Di Ning

FDA APPROVED HALAL
(USA) (MIDDLE EAST)
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DOANH NGHIEP TIEU BIEU VE
NANG LUGNG MOI TRUONG XANH VIET NAM 2026
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ISO CERTIFIED
(INTERNATIONAL)
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INFORMATION

Vihamark Group Joint Stock Company is an
enterprise operating in the field of beverage
production and distribution in Vietnam, with
headquarters at Dong Van Il Industrial Park,
Ninh Binh province. Established on 04/11/2019,
Vihamark focuses on developing health-orient-
ed beverage lines, typically bird’s nest oolong
tea, ion electrolyte water, coconut water, and
many other natural fruit products...

Vihamark prioritizes the application of
advanced technology in the production process
and strictly complies with international quality
standards such as ISO, HALAL, and FDA. With
the vision of becoming a leading Viethamese
beverage brand, the company continuously
invests in R&D, creative packaging design, and
modern marketing strategies to bring consum-
ers high-quality, safe products with a strong
Viethamese identity.
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Tén cong 1
Tén cong t,
COMPAN
Tén cong t
2. Dja chi
L6 N3-6, 1
Pién thoai
Thu dign t
3. Vén dié
Bding chit
Ménh gid
Tong sb ¢

4, Ngutri

* Ho,cf

Ngay, th
Sé dinh d

Chire dai
Dia chi li

SO TAI CHINH TINHNINH BINH ~ CONG HOA XA HOI CHU NGHIA VIET NAM
PHONG DOANH NGHIEP Péc lp - Ty do - Hanh phic

GIAY CHUNG NHAN DANG KY DOANH NGHIEP
CONG TY CO PHAN

Ma s doanh nghiép: 0700832532
Déing ky ldn déu: ngay 04 thang 11 ndm 2019
Déng ky thay déi lan thie: 10, ngay 11 thdng 02 ndm 2026

1. Tén cbng ty ;
Tén cong ty viét bing tiéng Viét: CONG TY CO PHAN TAP POAN VIHAMARK

Tén cong ty viét bing tiéng nuée ngodi: VIHAMARK GROUP JOINT STOCK
COMPANY .
Tén cong ty viét tit: TAP POAN VIHAMARK

2. Dja chi try s& chinh
L6 N3-6, KCN Déng Vén II, Phuwong Duy Ha, Tinh Ninh Binh, Viét Nam

Dién thoai: 02432045611 S6 Fax:

Thu dién tr: info@vihamark.com.vn Website:

3. Vén diéu 1¢: 80.600.110.000 déng.

Bding chit: Tdm muoi ty sdu tram tri¢u mot tram muwdi nghin dong

Ménh gi4 c¢b phan: 10.000 dong

Téng s ¢d phan:  8.060.011

4. Ngudr dai dién theo phdp luit cia cong ty

* Ho, chit dém va tén: NGUYEN THIEN THANG Gidi tinh: Nam
Ngay, thang, ndm sinh: 20/05/1985 Qudc tich: Viét Nam

S6 dinh danh c4 nhan: 001085005807

Chirc danh: Tong giam dbc
Dia chi lién lac: Thén Déong Phil, Xa Duong Hoa, Thanh phé Ha Néi, Viét Nam
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OUR PRODUCT PORTFOLIO

Vihamark offers a diverse range of high - quality beverage,
crafted to refresh, energize, and nourish every moment of your life
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Popping Boba ' Coffee

Coconut Drink




GLOBAL PARTNERS
GLOBAL PRESENCE

Driven by quality and innovation, Vihamark continues to expand its export network, delivering high-quality food and beverage products to
customers around the world




OEM/ODM §

YOUR BRAND, OUR EXPERTISE

We provide end - to - end OEM/ODM solutions for beverage products.
From concept to production, we help you buld high - quality
products that stand out in the market.

CAN SPECIFICATIONS
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CORPORATE SOCIAL RESPONSIBILITY

GROWING TOGETHER
SHARING A BETTER FUTURE

At Vihamark, Corporate Social Responsibility
(CSR) is at the heart of our business philosophy.
We are committed to creating shared value by
integrating sustainable business practices with
meaningful contributions to our employees,
communities, and society.

Creating Employment Opportunities

Vihamark is committed to
creating stable employment
opportunities, particularly for
people in economically
disadvantaged areas. Through
fair employment practices,
continuous training, and a safe
working environment, we help
our employees build sustain-
able careers while supporting
local economic development.
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Vihamark actively supports
local communities through
charitable initiatives, including
donating essential goods and
participating in social welfare
programs. We believe that every
contribution helps strengthen
communities and create a more
caring and sustainable society.
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QUALITY RAW MATERIALS
& DISTRIBUTION NETWORK

Vihamark sources premium raw materials from trusted suppliers and
applies strict quality control throughout the production process to
ensure product safety and consistency. Supported by a nationwide
distribution network and reliable logistics system, we deliver
high-quality products efficiently to customers across Vietnam.
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HOANG SA
ISLANDS
® 2 ¥ NATIONWIDE COVERAGE
Available across Vietnam
EXTENSIVE DISTRIBUTION NETWORK
Reaching customers

nationwide

TRUSTED BY CUSTOMERS

Preferred by consumers
and business partners

TRUONG SA
ISLANDS

OO0

QUALITY COMMITMENT ®o .'-:f*
Delivering reliable products $
with consistent quality L ®,

9 ¥ 2 | A

NATIONWIDE EXTENSIVE TRUSTED BY SUSTAINABLE
COVERAGE DISTRIBUTION NETWORK CUSTOMERS _ GROWTH




THANHK YOU!!

www.vihamark.com
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